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		Welcome to the Marketing Area

		
			We are dedicated to the current challenges of marketing with focus on the requirements that arise in an increasingly service-oriented society. Our goal is to create and convey knowledge relevant for management, which in turn leads to better decisions in marketing and transparent economic consequences. 
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	  07
	
	
	  März
	  
	
      
	
      Chair of Prof. Dr. Reinartz seeks a Student Assistant
      
	    
	      The Seminar for Retailing and Customer Management (Prof. Dr. Werner Reinartz) is looking for student assistants to support research and teaching. Learn more here. Robert Münster is looking forward to your application:…
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	  Februar
	  
	
      
	
      L'Oréal Brandstorm 2024 REINVENT THE FUTURE OF PROFESSIONAL BEAUTY THROUGH TECH
      
	    
L'Oréal is calling on all marketing students from universities in Germany with a passion for tech and innovation, to help reinvent the beauty industry’s future through new ideas and solutions in three areas: Augmented reality, E-experience, and…

	  
	

	

    
  
  




										
									
								

							
					

			
	

	





               




	
		
	
		

		
			News Archive

		
			

	
		
    more


	
		
Top Publications


  
      	
          
	    
	    Fritze, Martin P., Franziska Völckner, and Valentyna Melnyk (2023), “EXPRESS: Behavioral Labeling: Prompting Consumer Behavior through Activity Tags,” Journal of Marketing, forthcoming.
          
	
	
          
	    
	    Fischer, Marc and Simone Wies (2023), "Accessing the Untapped Brand Leverage Potential – A Strategic Framework from a Capital Market View,“ Management Science, forthcoming.
          
	
	
          
	    
	    Peng, Chenming, Tammo H. A. Bijmolt, Franziska Völckner, and Hong Zhao (2023), “A Meta-Analysis of Brand Extension Success: The Effects of Parent Brand Equity and Extension Fit,” Journal of Marketing, 87 (6), 906-927.
          
	
	
          
	    
	     Maren Becker, Thomas P. Scholdra, Manuel Berkmann, Werner J. Reinartz (2023), "The Effect of Content on Zapping in TV Advertising"  Journal of Marketing. Forthcoming.
          
	
	
          
	    
	    Wichmann, Julian; Wiegand, Nico, and Reinartz, Werner (2022), „The Platformization of Brands", Journal of Marketing. 86 (1), 109–131.
          
	
	
          
	    
	    Scholdra, Thomas, Julian Wichmann, Maik Eisenbeiß, and Werner Reinartz (2022), “Households under Economic Change: How Micro- and Macroeconomic Conditions Shape Grocery Shopping Behavior”, Journal of Marketing. 86 (4), 95-117.
          
	
	
          
	    
	    Stäbler, Samuel, and Marc Fischer (2020), “When Does Corporate Social Irresponsibility Become News? Evidence from More than 1,000 Brand Transgressions Across Five Countries,” Journal of Marketing, 84 (3), 46–67.
          
	
	
          
	    
	    Bruce, Norris I., Maren Becker, and Werner Reinartz (2020), “Communicating Brands in Television Advertising,” Journal of Marketing Research, 57 (2), 236–256.
          
	
	
          
	    
	    Klein, Kristina, Franziska Völckner, Hernán A. Bruno, Henrik Sattler, and Pascal Bruno (2019), “Brand Positioning Based on Brand Image–Country Image Fit,” Marketing Science, 38 (3), 516–538.
          
	
	
          
	    
	    Fischer, Marc (2019), “Managing Advertising Campaigns for New Product Launches: An Application at Mercedes-Benz,” Marketing Science, 38 (2), 343–359.
          
	
	
          
	    
	    Chae, Inyoung, Hernán A. Bruno, and Fred M. Feinberg (2019), “Wearout or Weariness? Potential Negative Consequences of Ad Volume and Timing,” Journal of Marketing Research, 56 (1), 57–75.
          
	
	
          
	    
	    Becker, Maren, Nico Wiegand, and Werner J. Reinartz (2019), “Does It Pay to Be Real? Understanding Authenticity in TV Advertising,” Journal of Marketing, 83 (1), 24–50.
          
	
	
          
	    
	    Edeling, Alexander, and Alexander Himme (2018), “When Does Market Share Matter? New Empirical Generalizations from a Meta-Analysis of the Market Share-Performance Relationship,” Journal of Marketing, 82 (3), 1–24.
          
	
	
          
	    
	    Bruno, Hernán A., Javier Cebollada, and Pradeep K. Chintagunta (2018), “Targeting Mr. or Mrs. Smith: Modeling and Leveraging Intrahousehold Heterogeneity in Brand Choice Behavior,” Marketing Science, 37 (4), 631–648.
          
	
	
          
	    
	    Lobschat, Lara, Ernst C. Osinga, and Werner J. Reinartz (2017), “What Happens Online Stays Online? Segment-Specific Online and Offline Effects of Banner Advertisements,” Journal of Marketing Research, 54 (6), 901–913.
          
	
	
          
	    
	    Kumar, V., and Werner Reinartz (2016), “Creating Enduring Customer Value,” Journal of Marketing, 80 (6), 36–68.
          
	
	
          
	    
	    Fischer, Marc, Hyun S. Shin, and Dominique M. Hanssens (2016), “Brand Performance Volatility from Marketing Spending,” Management Science, 62 (1), 197–215.
          
	
	
          
	    
	    Edeling, Alexander, and Marc Fischer (2016), “Marketing's Impact on Firm Value: Generalizations from a Meta-Analysis,” Journal of Marketing Research, 53 (4), 515–534.
          
	








	
		
	
		
		
			
		
			
	
		
	
		
		
			
		
			
	
		
	
		
Annual Marketing Report














    
	

	  
	      
	    
	  
	      

		   
		    [image: ]
		  

		   
			
                    320px
		    480px
		    640px
		    786px
		    1024px
		    1280px
		    1440px
		  

		  
		
	    
	  
	  
	  

	  
	
      
  





	
		
	
		




  
    
      	
          
            
              
                
              
            
	    Website Services
          
        
	
            
              
		            
              
              Online Services
            
          


      

      
        
          	
		
                  
                    
                  
                  Team Overview
                
              
	
		
                  
                    
                  
                  Publications
                
              
	
		
                  
                    
                  
                  Our Talent Programs
                
              
	
		
                  
                    
                  
                  Bachelor Courses
                
              
	
		
                  
                    
                  
                  Master Course
                
              
	
		
                  
                    
                  
                  PhD Courses
                
              
	
		
                  
                    
                  
                  Our Experts
                
              
	
		
                  
                    
                  
                  Marketing Area Reports
                
              
	
		
                  
                    
                  
                  Our Seminar Series
                
              
	
		
                  
                    
                  
                  Job Offers
                
              
	
		
                  
                    
                  
                  Library
                
              
	
		
                  
                    
                  
                  How to get to us
                
              
	
		
                  
                    
                  
                  Contact Details
                
              


        

	
          
            	
		  
                    
                      
                    
                    Ilias
                  
		
	
		  
                    
                      
                    
                    Klips
                  
		
	
		  
                    
                      
                    
                    Facebook
                  
		
	
		  
                    
                      
                    
                    Twitter
                  
		
	
		  
                    
                      
                    
                    Website of the Research Initiative Digital Transformation
                  
		


          

	
      

    

  

  

  
  
  




	
		



    
    
    


  

  
  

 Created: 31. July 2015, changed:  6. February 2024




        
        
        Functions

        	(de/)activate tracking
	Privacy policy for web statistics
	RSS-Feed


        

        

        
The University of Cologne

    Informationen für

    	Studierende
	Studieninteressierte
	Promovierende
	Forschende
	Internationale Studierende
	Alumni
	Fördernde
	Presse und Marketing




    Fakultäten

    	Wirtschafts- und Sozialwissenschaftliche
                Fakultät
	Rechtswissenschaftliche
                Fakultät
	Medizinische Fakultät
	Philosophische Fakultät
	Mathematisch-Naturwissenschaftliche Fakultät
        
	Humanwissenschaftliche
                Fakultät




    Schnellzugriff

    	Verwaltung
	Studierendensekretariat
	Kontakt
	Mensa
	Bibliothek
	Regionales Rechenzentrum
	Terminkalender
	Webmail
	Anreise, Lagepläne, Kontakt






Social media channels of the University of Cologne
	
	
	
	
	Facebook
		
	
	
	
	
	Twitter	
	
	
	
	
	Xing	
	
	
	
	
	Youtube	
	
	
	
	
	Linked in	
	
	
	
	
	Instagram
  
    
  

Serivce
	privacy protection statement
	accessibility statement
	sitemap
	site notice
	contact

© University of Cologne



      	Vielfalt
	
                  
                        Total E-Quality Prädikat
                  
                  

                        Charta der Vielfalt
                  
                  
                        Diversity Audit
                  
            


      	International
	
                  
                        HRK -Audit Internationalisierung
                  
                  
                        Weltoffene Hochschulen
                  
            


      	Akkreditierung
	
                  
                        CEMS
                  
                  
                        EQUIS
                  
                  
                        AQAS
                  
                  
                        Systemakkreditierung
                  
            


      	Forschung
	
                  
                        German U15
                  
                  
                        HR Excellence in Research
                  
            


      	Weitere
	
                  
                        Fairtrade University
                  
                  
                        Familie in der Hochschule
                  

            











    
    
    






